


Hearing schedule 


The following is a complete schedule for 
the Washington hearings & names of hear- 
ing clerks to contact if you want to attend: 
Feb. 23 
SMALL BUSINESS ADMINISTRATION 
Room 214, 1441 L St. NW 
Donald Perry, Hearing Clerk 
Room 1023, Small Business Administration 
Washington, DC 20416 
Telephone: 202-382-3200 


JUSTICE DEPARTMENT 

Great Hall, 19th & Pennsylvania Ave. NW 
Terrence McDonald, Hearing Clerk 
Antitrust Division 

Room 3143, Justice Dept. 

Washington, DC 20530 

Telephone: 202-739-4796 


TREASURY DEPT. 
Room 4121, Main Treasury 
15th & Pennsylvania Ave. NW 


David Mosso, Hearing Clerk 
Room 1454, Treasury Dept. 
Washington, DC 20220 
Telephone: 202-964-2112 


Feb. 24 

TRANSPORTATION DEPT. 
Room 2230, 400 7th St SW 

Joe Del Vecchio, Hearing Clerk 
Room 9424, Transportation Dept. 
Washington, DC 20590 
Telephone: 202-426-4283 


COMMERCE DEPT. 

Main Auditorium 

14th & Constitution Ave. NW 
Fred Prince, Hearing Clerk 
Room 7622, Commerce Dept. 
Washington, DC 20230 
Telephone: 202-967-2921 


LABOR DEPT. 
Auditorium 
3rd & Constitution Ave. NW 


John Leslie, Hearing Clerk 
Room $1032, Labor Dept. 
Washington, DC 20210 
Telephone: 202-523-7316 


Feb. 25 


FEDERAL ENERGY 
ADMINISTRATION 

Room 3000A, New Post Office Bldg. 

12th & Pennsylvania Ave. NW 

Bill Jackson, Hearing Clerk 

Room 4310, New Post Office Bldg. 

Federal Energy Administration 

Washington, DC 20461 

Telephone: 202-961-6055 


ENERGY RESEARCH & 
DEVELOPMENT ADMINISTRATION 

20 Massachusetts Ave. NW 

Susan Huskisson, Hearing Clerk 

Energy Research & Development 
Administration 

Washington, DC 20545 

Telephone: 202-376-4066 


STATE DEPT., DEFENSE DEPT., 
VETERANS ADMINISTRATION 

Departmental Auditorium 

12th & 14th Sts. & Constitution Ave. NW 

Anne Cary, Hearing Clerk 

Room 7208, State Dept. 

Washington, DC 20520 

Telephone: 202-632-0549 

Robert Workman, Hearing Clerk 

Office of Assistant Secretary of Defense 

Room 3 D 281, Defense Dept. 

Washington, DC 20301 

Telephone: 202-697-3402 

Enar H. Sanders, Hearing Clerk 

Planning & Evaluation-076 

Veterans Administration 
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More consumer conferences 


Due to the large attendance by consumers at the White House Conferences 
on Consumer Representation Plans held across the country in January, the same 
17 agencies of the Executive Branch will hold an additional series of public 
hearings on the plans the week of Feb. 23 in Washington, DC. 


According to Virginia Knauer, Special Assistant to the President for Con- 
sumer Affairs & coordinator of the conferences, over 12,000 consumers repre- 
senting hundreds of organizations participated in the 9 White House Confer- 
ences Jan 13-30. Attendance figures for the meetings are as follows: Evanston, 
IL, Jan. 13—1700; Kansas City, Jan. 14—1500; Boston, Jan. 16—1300; Atlanta, 
Jan. 19—950; Houston, Jan. 21—900; Philadelphia, Jan. 23—1800; Denver, Jan. 
26—900; Palo Alto, CA, Jan. 29—1400; & Los Angeles, Jan. 30—2000. 


Washington meetings will not use the format of the January conferences. 
Instead, they will have a formal hearing structure &, unlike the previous meet- 
ings where the agencies joined to hold one major conference in the different 
cities, each agency will hold its own hearing on its proposed Consumer Repre- 
sentation Plan. In most cases, hearings will be 2-5 p.m. Evening sessions will be 
held from 6 p.m. to allow consumers to attend after work. If you wish to testify 
or file your comments, get in touch with the hearing clerk listed for each depart- 
ment or agency. 


Because the Washington hearings will begin the day before the original 
deadline for comments on the plans—Feb. 24—the period for public comment on 
all departmental & agency plans has been extended to March 1. For more infor- 
mation on the new meetings, contact John B. Shlaes, Director of White House 
Conferences, The White House, Washington, DC 20500 (telephone: 202-456- 
7090), or Martin Petersen, Director for External Liaison, Office of Consumer 


Affairs, Washington, DC 20201 (telephone: 202-254-8000). 


Washington, DC 20420 
Telephone: 202-389-2565 


Feb. 26 

INTERIOR DEPT. 

Main Auditorium 

18th & C Sts. NW 

Jean Hawkins, Hearing Clerk 
Room 5125, Interior Dept. 
Washington, DC 20240 
Telephone: 202-343-8331 


GENERAL SERVICES 
ADMINISTRATION 

Hearing Room 460 

Van Guard Bidg. 

1111 20th St. NW 


Mary Arsenoff, Hearing Clerk 
Consumer Information Center 
Washington, DC 20469 
Telephone: 202-254-8820 


Feb. 27 


ENVIRONMENTAL PROTECTION 
AGENCY 

Visitors Center, West Tower 

Waterside Mall 

401 M St. SW 


Tim Stanceu, Hearing Clerk 

Room 3002-C, Environmental Protection 
Agency 

Washington, DC 20460 

Telephone: 202-755-2265 





AGRICULTURE DEPT. 

(10 a.m.-noon; 2-4 p.m.; 6-8 p.m.) 
Jefferson Auditorium 
Agriculture South Bldg. 

14th & Independence Ave. SW 
Eugene Meyer, Hearing Clerk 
Room 112A, Agriculture Dept. 
Washington, DC 20250 
Telephone: 202-447-4443 


HOUSING & URBAN DEVELOPMENT 
DEPT. 

(2-5 p.m.; also 9 a.m.-noon Feb. 28) 

Auditorium 

General Services Administration Regional 
Office Bldg. 

7th & D Sts. SW 


Sharon Tinsley, Hearing Clerk 

Room 8106, Housing & Urban Development 
Dept. 

Washington, DC 20410 

Telephone: 202-755-5537 


HEALTH, EDUCATION & WELFARE 
DEPT. 

Main Auditorium 

330 Independence Ave. SW 


Jean Glenn, Hearing Clerk 

Room 3410, Health, Education & Welfare 
Dept. 

Washington, DC 20201 

Telephone: 202-245-6357 








ABCs of CBs 


If you are thinking of joining the 
world of CB, but feel unsure about 
buying the radio equipment, consider 
these tips that CONSUMER NEWS re- 
ceived from the CB Center of America 
& other specialists: 

1. First, decide on your own 
needs. Number of channels & range 
you want will, to a large extent, de- 
termine the price you will have to pay 
for your unit. 

2. Be prepared to shop around. 
Prices of CB units vary widely, & a 
little looking may save you a lot of 
money in the long run. (Incidentally, it 
is suggested that you buy in the middle 
range of the market—sets ranging 
from $140 to $180 are generally the 
most economical for beginners. ) 

3. Buying a CB set that is equip- 
ped with both a positive & a negative 
ground is a good idea—this will make 
your radio “non-obsolete” when you 
trade in your car for another. 

4. Before you buy your set, 
CHECK THE WARRANTY! Deter- 
mine what parts are guaranteed & for 
how long. Make sure that the warranty 
is one that you will be able to depend 
on for service & parts. This will save 
you time & money in the long run, & 
will ensure that your set will be one 
which you can enjoy for years to come. 

5. Equip your unit with removable 
mounts—or a detachable antenna. CBs 
are a target for theft, & your CB an- 
tenna marks your transmitter for a 
mat.” 

If you are in the market for a used 
CB set, here are some additional tips 
to keep in mind: 

@ Before you pay for your set, 
take it to a local service center to have 
it checked by a technician. Make sure 
that all parts are working & that noth- 
ing has been tampered with. Also, be 
sure that the unit has been FCC ap- 
proved (this approval will appear on 
the unit itself). 

@ Give the set an “on the air” 
check—be sure you like the sound & 
range you are getting. 

@ There are a number of publica- 
tions, such as S-9, CB & Over-Drive 
magazines, which can help you stay in- 
formed about developments in the CB 
world. Also, talk with CBers in your 
neighborhood before you buy or trade. 


Mail Orders 


Federal Trade Commission’s 
(FTC) mail order rule, requiring mail 
order firms to fill orders within 30 
days or offer consumers their money 
back, is now in effect [CONSUMER 
NEws: Nov. 1, 1975). Under the rule, 
a mail order company must notify the 
consumer if the merchandise will not 
be shipped within the stated time. 
Consumers then have the right to can- 
cel the order, or request their money 
back. 


For more information on the new 
rule, write: Federal Trade Commis- 
sion, Washington, DC 20580. 
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Uncle Charley to Rubber Duck: tips for you 


Strange? Maybe not to the millions of Americans who operate Citizens 
Band (CB) radios. “Uncle Charley” is the Federal Communications Commis- 
sion (FCC) & he does indeed have some tips for CBers—& potential CBers. 


Citizens Band radio equipment has become one of the fastest-selling items 
in the radio/electronics market: sales of CB equipment are expected to hit the 
billion dollar mark in 1976. Yet while an estimated 11 million CB transmitters 
are in operation, FCC says that it is not receiving license applications equal to 
the amount of equipment being sold—in spite of the fact that Federal regula- 
tions require any person transmitting on a citizen band radio to have a license. 


FCC is not concerned with the growing number of people who are getting 
into the CB habit. After all, FCC provides the citizens band on the radio 
spectrum as a low-cost, low-power, short-range system of two-way communi- 
cation for consumers. FCC is concerned, however, about the growing number 
of unlicensed CB operators. In March 1975, FCC lowered the CB licensing fee 
from $20 to $4 to tempt people to register, but FCC estimates that there are 
several thousand operators transmitting without a license. FCC is also con- 
cerned with other illegal uses of CBs. A report by the General Accounting 
Office (GAO) in October 1975 showed that many CBers use “handles” 
(nicknames such as Rubber Duck & Night Owl) instead of their assigned call 
letters, making it difficult for local law enforcement officials to track the illegal 


use of the radios in burglaries, narcotics trafficking & transportation of stolen 
goods. 


FCC is trying to determine the need & direction for new policies about CB 
operation. It is also considering the use of “automatic transmitter ID,” a 
device that can identify transmitting units automatically—meaning FCC can 
identify CB users without relying on call signs or trying to identify “handles.” 
In the meantime, FCC is already using mobile units, equipped with direction- 
finding monitors, to tune in on CB channels in an effort to detect violators. 
Also, FCC is stepping up its investigations of complaints of CB interference 
with neighborhood television or stereo reception. Often such investigations 
turn up an unlicensed CB operator, or one who is using equipment of greater 
power than is allowed by FCC regulations. 


Breaking CB rules can result in penalties: Licensed violators may be fined 
up to $200 or have their license revoked or both. Those operating without a 
license—which is a violation of FCC regulations—may be fined up to $10,000 
or be sentenced to one year in prison for the first offense or both. FCC there- 
fore reminds CB operators that it is their responsibility to know & observe 
communications regulations including the following: 

® Operators must not transmit “Mayday” or other distress signals. 

e Transmissions must not be used for any purpose that is prohibited by 
Federal, state or local regulations. 

e Operators must not transmit obscene language or messages in any- 
thing other than plain language. 

®@ Operators must not intentionally interfere with commercial radio 
transmissions, retransmit programs or use band for advertising. 


Also, FCC says: 
e Transmissions are restricted to 150 miles & limited to 5 minutes. 
@ Operators must observe a one minute silence between transmissions. 


© CB equipment must be low-powered & must have FCC approval; sale & 
use of linear amplifiers is strictly prohibited. 


Copies of USC Title 47, Part 95 (FCC rules governing Citizens Band) are 
available from the Superintendent of Documents, Government Printing Of- 
fice, Washington, DC 20402, for $5.35. If you have further questions about CB 
rules or licensing, write to Amateur & Citizens Division, Federal Communica- 
tions Commission, Washington, DC 20554, or call 202-632-7175. 
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Federal action on health costs 


For 1975, Health, Education & Welfare Dept. (HEW) estimated that the 
cost of health care went up 10.3%—more than for any other consumer expense 
(consumer products & services generally increased by 7%.) To put a lid on 
rising health costs, the Federal Government is taking some new steps to 
repeal state laws & professional codes of ethics that have limited competition 
& have raised prices for consumers. 


Among the actions being taken are the following: 


@ Federal Trade Commission (FTC) has issued a complaint against the 
American Medical Assn. (AMA) alleging that this national professional or- 
ganization with a membership of 170,000 physicians has illegally restrained 
competition among medical doctors. The complaint also cites the Connecticut 
State Medical Society & the New Haven County Medical Assn. for allegedly 
using its code of ethics to prevent doctors from advertising the types & prices 
of their services or engaging in other types of competitive activity. FTC’s 
complaint seeks an order requiring the medical societies “to cease taking ac- 
tion which interferes with the right of an individual medical doctor to adver- 


tise his services or otherwise engage in open & free competition with other 
doctors.” 


e@ Justice Dept. has filed a complaint against the American Society of 
Anesthesiologists (ASA) charging that this association of physicians has al- 
legedly engaged in price fixing. According to Justice’s complaint, ASA has 
stabilized prices at artificially high prices by publishing a “relative value 
schedule” for anesthesia services. While ASA does not set specific prices, its 
schedule assigns “units” for different services (for example, sodium penethol 
might be assigned 3 units) & this contributes to standardized prices among the 
physicians in a given locality. If Justice wins its suit, it will seek a court order 
prohibiting the use of such schedules in the future. 


@ Because veterinary medicine is subject to the same professional re- 
straints as those imposed on physicians, FTC is conducting an industrywide 
investigation into the licensing requirements for veterinarians. FTC will be 
looking at practices in connection with disclosure of price information, accredi- 
tation of veterinary schools & the examination & licensing of veterinarians. If 
FTC determines that state laws or professional codes of ethics restrict com- 
petition in this area, it will take appropriate action. Complementing FTC’s 
investigation, Justice has filed complaints against two local veterinary 
associations—the Alameda County Veterinary Assn. & the San Diego County 
Veterinary Assn. (both in California)—alleging that by publishing minimum 
fee schedules, these organizations have engaged in price fixing. Justice is 
attempting to prohibit this practice in the future. 

e To permit advertisements dealing with the price & availability of 
prescription eyeglasses, FTC has proposed a trade regulation rule that would 
repeal any state law or professional practice prohibiting price disclosures. 
FTC issued the proposed rule after a staff survey on state licensing laws & 
regulations found that restrictions on advertising raise prices for consumers. 
[CONSUMER NEws: Oct. 15, 1975 & CONSUMER REGISTER, this issue.] At the 
same time, FTC has begun an investigation to determine whether there are 
restraints on commercial practices in addition to advertising—such as bans on 
the practice of optometry in retail stores—that are unfair trade practices. If 
FTC determines that there are unfair practices, it can issue additional rules 
prohibiting these actions. 


© Complementing FTC’s proposed trade regulation rule prohibiting state 
bans on advertising of prescription drugs [CONSUMER REGISTER: July 1, 1974] 
Justice has filed a complaint against the American Pharmaceutical Assn., a 
national organization of over 50,000 pharmacists. If Justice wins its suit, it will 
seek a court order requiring the association to remove any restrictions on 
advertising from its code of ethics. 
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Recalls 


TIRES—Goodyear Tire & Rubber 
Co., Akron, OH, announces the recall of 
12,500 automobile tires because some 
test tires failed to meet certain stand- 
ards set by the National Highway Traf- 
fic Safety Administration (NHTSA). 
Tires being recalled are BR70-13 Load 
Range B, Custom Steelgard with raised 
white letters & serial numbers starting 
with the letters “MK” & ending in the 
numbers 015 through 185 & in numbers 
304 through 524. Goodyear is recalling 
these tires because some of its test tires 
demonstrated sudden loss of air or belt 
separation or tread separation in the 
shoulder area. 


What to do: If your tire identification se- 
rial number corresponds to one of the 
above numbers, contact your local 
Goodyear dealer or Goodyear service 
store to get a replacement. Goodyear 
will replace your tire(s) without charge. 
For more information, you may want to 
contact NHTSA, Washington, DC 
20590, or call 800-424-0123 (in 
Washington, call 426-0123). 


TIRES—Firestone Tire & Rubber 
Co., Akron, OH, is recalling approxi- 
mately 10,000 GR78-15 Steel Radial 500 
passenger tires because a few were 
made with the wrong rubber compound. 
Tires bearing the following serial 
number are being recalled: 
VDVWDWJ135. According to Fire- 
stone, the defective tires may produce 
cracks which, under highway speeds, 
can cause the tire to lose air & result in 
loss of control of the car. 


What to do: If your tire identification se- 
rial number is the same as the one above, 
contact your nearest Firestone dealer or 
the store where you bought your tires & 
make arragements as to when the ex- 
change can be made. Replacement tires 
will be available for exchange no later 
than 2 weeks from when you contact 
your dealer & the tire will be replaced, 
balanced & mounted by Firestone at no 
charge to you. To determine whether 
your tires are defective, Firestone 
suggests that you look for cracks in the 
upper black area on the white sidewall 
side of the tire. If you find these cracks, 
Firestone recommends that you avoid 
driving the car if at all possible until the 
tires can be replaced. For more informa- 
tion on the recall, contact Firestone 
headquarters by calling 800-321-9638 or 
contact the National Highway Traffic 
Safety Administration, Washington, 
DC 20590 (telephone: 800-424-0123; in 
Washington call 426-0123). 


TEETHING RINGS—Food & 
Drug Administration (FDA) announces 
the recall of the following teething rings: 
Nuk Orthodontic Gum _ Soother, 
Protect-O-Gum Soother & Protect-O 
Cool Ring Gum Soother. Manufactured 
by Reliance Products Corp., Woonsoc- 
ket, RI, distribution was nationwide. 
The rings are being recalled because a 
certain compound—quaternary 
ammonium—added to the ring when 
mixed with water (or saliva) fails to stop 
bacterial growth & may, if swallowed, 
cause vomiting. 
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S-p-r-e-a-d-i-n-g 
the word 


Federal Bar Assocation is spon- 
soring a conference on “Openness in 
Government” on Feb. 19 & 20 in Den- 
ver. Topics will be Freedom of Infor- 
mation Act & 1974 Amendments, Pri- 
vacy Act of 1974, Discretionary Open- 
ness Policies of Federal Agencies & 
Government-in-the Sunshine Legisla- 
tion. Although it probably is too late 
for consumers to attend that confer- 
ence, regional meetings on the same 
subject will be held as follows: 

March 18-19—San Antonio, St. 
Anthony Hotel 

March 25-26—Cincinnati, Nether- 
land Hilton Hotel 

April 8-9—San Francisco, Hyatt 
on Union Square 

May 20-21—Miami Beach, Caril- 
lon Hotel 

June 3-4—Chicago, Hyatt Re- 
gency Hotel 


For brochures, details on fees & 
other questions, write or call Confer- 
ence Secretary, Federal Bar Associa- 
tion, 1815 H St. NW, Washington, DC 
20006. Telephone: 202-638-0252. 


Copy machines 


After many complaints, Postal 
Service (PS) has decided to replace 
photocopying services that were re- 
moved from most post offices earlier 
this year. Copy machines were taken 
out of the post offices because PS felt 
that small photocopy businessmen 
were losing business. Therefore, PS 
will not provide the service if a “simi- 
lar service is located within 500 feet & 
it will maintain a vended price at or 
above normal commercial levels.” 


Is it portable? 


If you have ever strained your muscles trying to carry a television set, 
sewing machine or other consumer product either across the room or across 
town, you may have wondered what the word “portable” really means. So does 
National Bureau of Standards (NBS). NBS is currently conducting a study of 
portability to determine what is the maximum reasonable weight—& to some 
extent the size of the product—that consumers should be expected to carry 
without excessive strain or exhaustion. When this study is completed, the 
data will be sent to Federal Trade Commission (FTC), which has authority to 
determine warranty requirements—including when the customer must return 
a product to have it repaired under the warranty or when a product is consid- 
ered too heavy or too large for return & should be serviced in the home or 
picked up for repair. 


To help FTC determine what is “portable” under a warranty, NBS is 
trying to find out what weight is reasonable for consumers to handle in the 
real-life situation of returning a product. NBS has therefore designed a test; 
consumers participating in the test are given a simulated product with a 
leather handle on top. These consumers can then adjust the weight—by either 
adding or subtracting lead shot to the box—until they arrive at the maximum 
weight they would be willing to carry. After selecting the weight, the volun- 
teer testers carry the box the length of one corridor, around a corner & up one 
full flight of stairs. After the test, the volunteers are asked to reassess the 
weight selected to verify that they have selected their own maximum reasona- 
ble weight. 


When the results are in—&NBS anticipates that it will have the data in 
the next few months—NBS will prepare a report for FTC on portability. 
FTC’s staff can then use this information to develop a proposed rule on porta- 
bility to help consumers get better warranty coverage. If the rule is proposed, 
FTC will then invite the public to comment not only on the rule but on the 
whole issue of portability so that NBS’s findings can be augmented by con- 
sumer & industry experience. CONSUMER NEWS will continue to track the 
portability issue & report any new developments. 
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the Office of Management & Budget, June 27, 1973. Authorization to reproduce any or all items is granted. Editorial address is 
CONSUMER NEws, Office of Consumer Affairs, Washington, DC 20201 (telephone: 202-245-6877); Ed Riner, Editor; Nancy Glick, Man- 
aging Editor. Sold by Consumer Information Center, Pueblo, CO 81009; subscription $4 a year, payable to “Supt. of Documents.” Send 
address change to Supt. of Documents, Government Printing Office, Washington, DC 20402. 
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